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MAISONSOBIET BAROMETER

The harometer of the international decor, design
and lifestyle industry

A thousand of stakeholders surveyed
twice a year

3 different populations are monitored:

THE MAISON&OBJET BAROMETER

For its barometer, Maison&Objet surveys the community of
key industry stakeholders twice a year in April and in
October, about major market indicators and topics of

current interest.
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MARKET INDICATORS EVERY 6 MONTHS...
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..AND A TOPIC OF CURRENT INTEREST PER BAROMETER

JUNE 2022 OCTOBER 2022 APRIL 2023

TOWARD THE RESHORING OF PRODUCTION THE GLOBAL ENERGY CRISIS RECYCLED, UPCYCLED, PRE-OWNED: ARE

AND MORE LOCALIZED SOURCING WE READY FOR A NEW LEASE ON LIFE?

For 60% of all respondents, this client demand  No business is being spared. Retailers, 80% of professionals have noticed a growing

is being expressed even more fervently than specifiers, and brands all say that they're being  interest from their clients in recycled products,

before the shipping and inflation crises. “strongly impacted”, for 45%, 38%, and 42% of =~ with 72% expressing an interest in upcycled
them, respectively. products and 63% in pre-owned items.

MAISON&OBJET THE MAISON&OBJET BAROMETER 2023






EACH BAROMETER RELEASE

The infographic sums up the main
figures and learnings from each

barometer.

A short format to understand the latest

results at a glance.

MAISON&OBJET

UN CONTEXTE ENERGETIQUE ET INFLATIONNISTE
QUI GENERE DES CHANGEMENTS D'ORGANISATION....

Les Marques revoient leur organisation
st ont été amenées &

diminuer la tempsratura fabriquer
gedans leurs produits
leurs locausunités ala commands
de preduction

«.ET DES NOUVEAUX
GOMPORTEMENTS GLIENTS
pour 83% des Distributeurs qui observent

une baisse kursclients prendre
du montant d'achat e temps de comparer
(per passage en calses) Jes prix zvant d'schster

.
SN Lo
b4
WA Frmss
ure sugmentation
durambr de des clients qui rentrent
produits achstés &n magasinzans
{par passage o calese) fairs dachat
optimizer aménagerles farmer tamperairsment
Is remplissage horaires deséquipss lmurs bocauifunités ‘
des transports dans ks unités d producticn lorsque pour 75% des Prescripteurs qui observent
de marchandi de proch Factivité est moins infensa

au cours des projsts

1/3 des Marques envisagent de changer
leur offre pour privilégler les produits peu
énerglvores dans leurs collectlons en 2023

Oui Non —
33 une réduction des délaiz / prises. un arbitrage pour des
67 des budgsts de décisions matériaux produits.
des clierts allongess des clients moins ondreu

| LES GRANDS INDICATEURS DU MARCHE |

Coté performance du chiffre d'affalres, pour la premiére fols depuls la mise en place du barométre,
les compteurs sont au rouge pour les acteurs :

EVOLUTION DU CHIFFRE D'AFFAIRES SUR LES 4 DERNIERS MOIS |

par rappart & la mérme période Ian passé

PERSPECTIVES DE CHIFFRE D'AFFAIRES EN NET RECUL

38

Baisse Maintien Augmentation

ETATS DES STOGKS, NIVEAUX DE COMMANDES,
PERFORMANCES PAR CANAUX DE VENTE OU DE COMMUNICATION....

Decouvrez tous les derniers indicateurs économiques du barométre Malson&Objet

THE MAISON&OBJET BAROMETER

7 répondants sur 10 prévolent

de mettre en place des mesures pour  Non-| Oui
limiter les dépenses liées & lénergle 325 | B8y

dans |e cadre de leur activité
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L'INEVITABLE REPERCUSSION SUR LES PRIX DE VENTE ? LES AVIS SONT ENCORE PARTAGES...

Allez vous répercuter fes hausses

de colits ids & lénergie surle prix Ouii

L -~ Nen
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EACH BAROMETER RELEASE

The article

We edit an article deciphering each
theme of the barometer and giving
answers to the identified issues.

MAISON&OBJET

THE MAISON&OBJET BAROMETER
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EACH BAROMETER RELEASE

Testimonials

Hundreds of professionals from the
sector share their words about their lived
experiences.

An online talk available in video on the
Maison&Objet Academy* also gives the
floor to a handful of emblematic players
in the sector (brands, retailers or
specifiers) to testify about their
experience

* Streaming platform available free of charge to visitors of the Maison&Objet paris
show or by subscription
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EACH BAROMETER RELEASE

A study report

The study report looks back at the
market indicators since the barometer
was set up in 2021, in order to detect
structural changes operating on the
market.

It details all data and highlights the
analysis per profile.

MAISON&OBJET

THE MAISON&OBJET BAROMETER

Vﬂe Bommelaer
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The partnership




=] Theme and questionnaire selection —
=] Partnership deal and mutual commitment contract _m—

*You may send your contents to SAFI : logo, introducing text, your website link

md  YOUr Visibility is online on the barometer webpage —

We provide you a ready to sent email template (html format) or a questionnaire

link that you may include in your usual dedicated messages to members

+ Confidentiality of your members is preserved: the questionnaire is totally anonymous.

You send the questionnaire to your members/database _m

*We ideally recommend 1 to 3 sendings and reminders

p— We collect the answers —

«from your members gathered anonymously with the answers of the Maison&Objet community

mmed  We analyze the total results of the study

=m0 We send you the different results (infografic, study report, webinar, pres article...)
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As a Maison&Objet barometer partner, you benefit from

Visibility on the Maison&Objet medias

Your logo, the name of your company and/or a
short presentation text may appear:

* In the section dedicated to the barometer on
the Maison&Objet website

* In the release email sent to the
Maison&Objet community (more than 500
000 international professionals):

Architecture / interior design / decorators / designers - Hotel and
restaurants - Independent retailers - chain stores / department stores / e-
commerce - Wholesalers / buying offices - Manufacturers / craftsmen -

Real estate / community - Workspace planners, etc.

* In posts on Maison&Objet social media -
LinkedIn, Facebook, Instagram gathering a
community of 1.6 million followers

We will provide you a precise communication plan.

MAISON&OBJET

Market insights and the skills of a dedicated

Easy set up

study team

» We carry out the analysis of the study results
: the answers that your members will have
shared gathered with the answers of the
Maison&Objet community

* The results will be sent to you so that you
can share them with your contacts

* We can plan dedicated presentations to your
teams and/or members (remote or in-person
meeting during the next Maison&Objet show
for example)

THE MAISON&OBJET BAROMETER

Your commitment is limited to the sending of
the barometer questionnaire to your
members/contacts

We can provide you with a ready-to-send
email template (html format).

Confidentiality of your members is
preserved: the questionnaire is totally
anonymous. Some questions may request
profile data (e.g. activity, respondent's
country, ...) for statistical analysis purposes.
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CONTACT US

MAISON&OBJET BAROMETER

Leslie Cardou
Senior Marketing Executive
leslie.cardou@safisalons.ir

+33 (0)144 29 02 22

WWW.MAISON-0BJET.COM




