
26%
(+4 pts)

Exclusively B-to-B
(with professional

buyers)

66%
(-7 pts)

B-to-B and B-to-C
(with professional buyers and end-consumers)

8%
(+3 pts)
Exclusively B-to-C 
(with end-consumers)

of brands are making
the most of their own
online B-to-C shops

of European brands 
manufacture their collections 

within their own continent

83%

THE AMERICAS

of Retailers and Specifiers
from this region source
their finished products

from brands within
their own continent

AFRICA/MIDDLE EAST

EUROPE
ASIA-OCEANIA

80 %

of Retailers and Specifiers
from other zones

source their finished
products in these regions

of Retailers and Specifiers
from the Americas source

from European brands

42%

of European brands
source their raw materials/
materials from this region

36%

of European brands
manufacture their collections/
product ranges in this region

29 %

of Retailers and Specifiers
from the Americas

source in Asia

52 %

26 % 16%

within a
neighboring zone/

in a nearby area

of Retailers and Specifiers, 
within 1 to 2 years

from now

within
their own
continent

within
their own
country

48 % 36% 71 %

22% 35 %

Residential

Hotel

Restaurant

Shop, Retail

Offices, Workspaces

of Brands

of European brands
manufacture their

collections/product ranges
in these regions

10%

29 %

8%

RETAIL INDICATORS

EVOLUTION OF SALES OVER THE PAST 4 MONTHS
compared to the same period last year
(evol. vs. May 2021)

EVOLUTION IN SALES OVER THE PAST 4 MONTHS
compared to the same period last year
(evol. vs. May 2021)

RETAILER INVENTORIES 
ARE STABILIZING
(evol. vs. May 2021)

A DECLINING ORDER OUTLOOK OVER 
THE NEXT 4 MONTHS
(evol. vs. May 2021)

SALES OUTLOOK OVER THE NEXT 4 MONTHS
(evol. vs. May 2021)

SALES OUTLOOK OVER THE NEXT 4 MONTHS
(evol. vs. May 2021)

SALES VOLUME OVER THE NEXT 4 MONTHS
compared to the same period last year

(evol. vs. May 2021)

RESIDENTIAL PROJECTS ARE SLOWING DOWN AND
HOSPITALITY CONTINUES ITS RECOVERY. OTHER TYPES 
OF PROJECTS ARE SHOWING MODEST DYNAMISM
Over the past 4 months, compared to the same period last year
(evol. vs. May 2021)

INVENTORY LEVELS
(evol. vs. May 2021)

DISTRIBUTION MODEL
(evol. vs. May 2021)

More orders
Don't plan to place orders

Same number of orders Less orders

14%
(-10 pts)

6%
(+1 pt)40% 40%

(-8 pts)

38%

48%

58%

42%

46%

(+17 pts)

More projects

A lower number of projects

Same number of projects

35%
(+4 pts)

27%
(+3 pts)

27%
(+1 pts)

25%
(+17 pts)

24%
(+6 pts)

34%
(+2 pts)

34%
(+7 pts)

20%
(-6  pts)

21%
(-2 pts)

21%
(+8 pts)

(-7 pts) 

(-8 pts) 

(-18 pts) 

(-6 pts) 

(-1 pts) 

27% 47% 26%

THE BAROMETER OF THE DECOR, DESIGN AND LIFESTYLE INDUSTRY

 CLICK HERE
FOR ANALYSIS OF THE FIGURES

OF THIS 4TH EDITION
OF THE MAISON&OBJET BAROMETER

For its barometer, Maison&Objet surveys industry stakeholders three times a year on market indicators or subjects 
of current interest. This data is based on the results of an online questionnaire conducted from May 30th to June 10th, 
2022 of 730 Brands, Retailers, or Specifiers.

RETAILERS
Independent boutiques, department stores, 

chain stores, e-commerce, etc.

BRANDS
Manufacturers, designers, makers of

decor, design, or lifestyle products

SPECIFIERS
Interior designers, architects, real estate 

developers, landscape architects, etc.

IN JUNE, OUR FOCUS IS
«TOWARD THE RESHORING OF PRODUCTION AND MORE LOCALIZED SOURCING»

Increasingly vigilant
about product or

raw-material origin

For

of respondents, their clients are...

This phenomenon has been growing
since the development of inflation and 

the international shipping crisis

consider that...

of respondents state that a major part 
of their production or sourcing is localized

plan to develop
this

do not intend
to develop this

88% 60%

SPECIFIER INDICATORS

BRAND INDICATORS

OBSTACLES TO THIS RESHORING PROCESS

THE STAKES AND BENEFITS OVER THE LONG TERM

To find 
out more
To find 

out more

53%

71 %

48%

63%

40%

39 %

BRANDS

BRANDS

RETAILERS AND SPECIFIERS
 

Down

40 %
(+2 pts)

33%
(+9 pts)

27%
(-11 pts)

Same Up

Low Normal High

31%
(-6 pts)

49%
(+14 pts)

20%
(-8 pts)

34%
(-33 pts)

Positive

19%
(+14 pts)

Negative

EVOLUTION IN SALES OVER THE PAST 4 MONTHS
compared to the same period last year
(evol. vs. May 2021)

SALES OUTLOOK OVER THE NEXT 4 MONTHS
(evol. vs. May 2021)

26%
(-8 pts)

35%
(+12 pts)

39 %
(-3 pts)

42%
(-19 pts)

Positive

7%
(-1 pt)

Negative

51%
(+20 pts)
Neutral

Down Same Up

Down Same Up

39%
of brands

(+6 pts)

The e-shop is also a
B-to-B sales channel

for

Low Normal High

(-5 pts)
(+4 pts) (+1 pt)

is stabilizing
in-store... 

...and is slowing down 
for online shops

Generating no sales

Has dropped

Has stayed the same

Has increased

6%

38% (+13 pts)

34% (+6 pts)

22% (-22 pts)

0%

40%

25%

35% (+13 pts) 

55%

44%

40%

41%

35%

30%

A return to
human-centered values

Lower
environmental impact

Shorter shipping
lead times

Improved quality

A better brand image

Better traceability

Improved
product expertise

58%

42%

RETAILERS AND SPECIFIERS
 

Increased
purchasing costs

Absence
of raw materials

in certain regions

Requires a search
for new suppliers

Requires a search
for new suppliers

70%

52%

44%

41%

Increased
purchasing costs

In particular for 56% of Retailers

Absence
of raw materials
in some regions

Longer
lead times

Increased
manufacturing costs

Limited portfolio
of suppliers

In particular for 39% of Specifiers

71%

52 %

44 %

33 %

32 %

69%

46%
(-21 pts)

Positive

10%
(+4 pt)

Negative

44%
(+17 pts)
Neutral

47%
(+19 pts)
Neutral

of brands surveyed 
use trade fairs
for B-to-B sales 
or relationships

80%

M

I S S U E  4
June 2022

49% 33%18%

(+3 pts)
(+1 pt)

(-4 pts)

https://www.maison-objet.com/en/paris/magazine/deco-trends/the-return-to-localism-where-do-we-stand

