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Manufacturers, 

designers, 

makers of decor, 

design or lifestyle 

products

Interior 

designers, 

architects, real 

estate 

developers, 

landscape 

architects, etc.

Independent 

shops, 

department 

stores, chain 

stores, e-

commerce firms, 

etc.

The barometer of  the international decor,  design 

and lifest yle industr y

MAISON&OBJET BAROMETER Our methodology

For its barometer, Maison&Objet surveys the community of

key industry stakeholders three times a year about major

market indicators and issues of current interest.

3 different populations are monitored:

- RETAILERS

- SPECIFIERS

- BRANDS

The data in this report are based on the results of an online

survey conducted from May 30-June 10, 2022, of 730

respondents:

This report will reveal comparisons with recurrent

indicators from previous editions of the Maison&Objet

Barometer, especially compared to the end of May 2021.

230 133
Brands

367
Retailers Specifiers

730
Respondents
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Sales revenues

MAJOR MARKET INDICATORS

In June 2022, 38% of respondents to the

barometer declared that their sales figures;

on the same date last year; held steady over

the past 4 months.

Retailers are the ones seeing the largest losses.

In addition, last year’s momentum (in the

context of post-lockdown recovery) slowed

down between February and May 2022: 27% of

retailers have stated that their sales figures

were up, as opposed to 38% of them in late

May 2021 (-11 pts.)

Stability is now the rule for Specifiers: over the

1st half of 2022, around half of them have seen

their sales figures hold steady compared to the

same period last year.

After a major recovery in 2021, brand business

remains good: 39% of brands have stated that

their sales figures are up over the past 4 months

compared to 2021, but that their business is

also tending to stabilize.

35%

31%

29%

37%

38%

40%

31%

28%

27%

29%

40%

35%

June-22

Feb.-22

Oct.-21

May-21

Compared to the same period last year, over the past 4 months, has your sales revenue…

Dropped Stayed the same Increased

38% 31% 33% 40%

24%
29%

35%
33%

38% 40% 33% 27%

May-21 Oct.-21 Feb.-22 June-22

Retailers

Dropped Stayed the same Increased

37% 30% 30% 31%

35%
38%

51% 49%

28% 32%
18% 20%

May-21 Oct.-21 Feb.-22 June-22

Specifiers

Dropped Stayed the same Increased

34%
19% 27% 26%

23%

22%

37% 35%

42%
59%

36% 39%

May-21 Oct.-21 Feb.-22 June-22

Brands

Dropped Stayed the same Increased
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Sales outlook

MAJOR MARKET INDICATORS

The dynamism we saw in 2021 seems to be

slowing down since the start of the year.

The percentage of optimistic respondents has

been divided nearly in half in favor of more

tempered prospects: in June 2022, 48% of

respondents noted mostly neutral prospects

for sales over the next 4 months.

Retailers, in particular, are worried. For 19%

of them, prospects are looking negative,

compared to 5% of them in May 2021 (in other

words, a 14-point rise).

Specifier and brand forecasts are more

moderate OR are divided between moderation

and optimism.

6% 8%
19%

14%

29% 31%

44% 48%

65%
60%

36% 38%

May-21 Oct.-21 Feb.-22 June-22

Over the next 4 months, your prospects in terms of sales revenue look:

Negative Neutral Positive

5% 9%
25% 19%

28%
36%

44%
47%

67%
55%

31% 34%

May-21 Oct.-21 Feb.-22 June-22

Retailers

Negative Neutral Positive

8% 7% 13% 7%

31% 29%

47% 51%

61% 64%

40% 42%

May-21 Oct.-21 Feb.-22 June-22

Specifiers

Negative Neutral Positive

6% 9% 17% 10%

27% 20%

41%
44%

67% 71%

42% 46%

May-21 Oct.-21 Feb.-22 June-22

Brands

Negative Neutral Positive
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Over the next 4 months, do you plan to…?

Staffing

MAJOR MARKET INDICATORS

Industry employment has remained mostly

stable over the past year. Three-quarters of

professionals have kept up their staffing levels

over the past 4 months.

Among retailers, projected hiring is down by 8

points between June 2022 and May 2021.

20% of specifiers expect to increase their

payrolls between June and September 2022.

We have observed a progressive reduction in

manpower at brands, even though, for around ¼

of them, recruitment continues.

6% 7% 11% 8%

74% 78% 74% 79%

21% 15% 15% 13%

May-21 Oct.-21 Feb.-22 June-22

Retailers

Increased your workforce

Maintained the same level of staffing

Reduced your workforce

8% 5% 9% 5%

74% 80% 83%
75%

19% 15% 9%
20%

May-21 Oct.-21 Feb.-22 June-22

Specifiers

Increased your workforce

Maintained the same level of staffing

Reduced your workforce

3% 6% 10% 10%

74% 71% 72% 67%

23% 23% 17% 23%

May-21 Oct.-21 Feb.-22 June-22

Brands

Increased your workforce

Maintained the same level of staffing

Reduced your workforce

19% 11% 15% 16%

68%
73% 72% 76%

13% 16% 13% 8%

May-21 Oct.-21 Feb.-22 June-22

Retailers

Increased your workforce

Maintained the same level of staffing

Reduced your workforce

21% 11% 15% 16%

66% 76% 76% 74%

13% 13% 9% 10%

May-21 Oct.-21 Feb.-22 June-22

Specifiers

Increased your workforce

Maintained the same level of staffing

Reduced your workforce

14% 9% 14% 11%

68%
65%

72% 73%

18% 26%
13% 16%

May-21 Oct.-21 Feb.-22 June-22

Brands

Increased your workforce

Maintained the same level of staffing

Reduced your workforce

Over the past 4 months, have you…?
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Channels of 
communication

MAJOR MARKET INDICATORS

Instagram remains the dominant channel for

recognition and exposure.

Retailers remain quite present on Facebook,

which, on the contrary, is becoming less popular

with Specifiers and Brands.

Retailers seem to be making the most of their

online visibility (social media, SEO, etc.).

Specifiers appear to be leaving Pinterest in

favor of LinkedIn, which they’ve been using

more and more over the past year.

Spending on online advertising (other than

social media) is declining among Brands and

specifiers. Respondents confirm that digital

promotional costs have not escaped overall cost

increases.

4%

6%

12%

13%

14%

24%

25%

27%

38%

61%

75%

83%

Twitter

Other

Online advertising

Pinterest

LinkedIn

Paper/print
advertising

Newsletters

Web listing/SEO

E-mails

Site web

Facebook

Instagram

Retailers

3%

5%

12%

14%

15%

16%

20%

38%

38%

43%

57%

75%

Twitter

Online advertising

Paper/print
advertising

Other

Newsletters

Pinterest

Web listing/SEO/

LinkedIn

E-mails

Facebook

Website

Instagram

Specifiers

6%

7%

7%

9%

23%

35%

36%

41%

60%

68%

85%

86%

Twitter

Other

Online advertising

Paper/print
advertising

Pinterest

LinkedIn

Web listing/SEO

Newsletters

Facebook

E-mails

Website

Instagram

Brands

What online channels do you use to promote and communicate about your company?

-5 pts vs. May-

21

-7 pts vs. May-

21

-11 pts

vs. May-21

-6 pts

vs. May-21

-4 pts vs. May-

21

-4 pts vs. May-

21

+5pts vs. May-

21

+6 pts

vs. May-21

+5 pts

vs. May-21

+4 pts vs. May-21
+5 pts vs. May-21

+2 pts vs. May-21
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Inventory & Orders

In June 2022, inventories were stable for

nearly half of retailers, despite the supply

issues that have occurred since 2021.

Indeed, this hasn’t stopped them from taking on

new brands over the past 4 months: 4 on

average (the same as in 2021).

Nevertheless, the prospects for orders are

down since the start of the year:

Though 9 out of 10 retailers will be placing

orders from brands within the next 4 months,

40% of them will be ordering less. This is a

phenomenon that had already been observed

last February.

In terms of promotional offers, 7 out of 10

retailers will be discounting over the next 4

months – for 38% of them, these discounts will

be of the same magnitude as last year’s.

RETAIL INDICATORS

17% 21% 18% 18%

46% 43% 40%
49%

37% 37% 42%
33%

May-21 Oct.-21 Feb.-22 June-22

Level of product/merchandise inventory

Low Normal High

MAY 

2021

4

OCT. 

2021

6 FEB. 

2022

4

JUNE 

2022

4

New brands selected for assortment over 

the past 4 months

23%

19%

13%

21%

38%

35%

38%

40%

11%

13%

14%

12%

28%

33%

35%

27%

June-22

Oct.-21

Feb.-22

May-21

do you plan to run promotional offers

that are…?

Larger About the same size Smaller No promotional offers

Compared to the same period last year, over the next 4 months,

14%

13%

18%

24%

40%

43%

51%

48%

40%

40%

26%

23%

6%

4%

5%

5%

June-22

Oct.-21

Feb.-22

May-21

do you plan to place orders

with your suppliers (brands) that are…?

Larger About the same size Smaller No orders planned
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Sales channels

In-store, business remains a major concern

for 40% of retailers, who consider that “sales”

are down over the past 4 months compared to

the same period last year.

We’ve seen a major slowdown in business

for online shops over the past year:

22% of retailers who use this channel say that

sales have increased over the past 4 months

(down 22 points vs. May 2021).

Business is still good on social media, as is the

case for marketplaces, though the latter are

used only marginally (by 1 out of 10 retailers),

and their performance has been stable.

RETAIL INDICATORS

2% 0% 1% 0%

44%
37% 40% 40%

22%
27%

30% 35%

32% 36% 29% 25%

May-21 Oct.-21 Feb.-22 June-22

In Retail outlet(s)

Has generated no sales Has dropped

Has stayed consistent Has increased

3% 6% 5% 6%

25%
32% 30%

38%

28%
28% 28%

34%

44%
34% 37%

22%

May-21 Oct.-21 Feb.-22 June-22

In Retail outlet(s)

Has generated no sales Has dropped

Has stayed consistent Has increased

9% 11% 7% 12%

27%
33%

28%
29%

37%
34%

40%
39%

27% 23% 25% 20%

May-21 Oct.-21 Feb.-22 June-22

Through Social Media platforms

Has generated no sales Has dropped

Has stayed consistent Has increased

2% 2% 2% 3%

28% 32% 40%
28%

31% 20%
24% 39%

39% 45%
33% 30%

May-21 Oct.-21 Feb.-22 June-22

Through Marketplaces

Has generated no sales Has dropped

Has stayed consistent Has increased

Compared to the same period last year, over the past 4 months, your sales volume…
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Retailers testimonials
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MAY

2021

5

OCT.

2021

7

FEB.

2022

4

JUNE

2022

4

New projects over the past 4 months

Current projects

Specifiers have signed up an average of 4

projects over the past 4 months.

Though contract numbers have been stable

since the start of 2022, the pressure of recent

crises (epidemic, inflationary, and political) on

overall costs is impacting project packages,

unlike for some smaller budgets.

Specifiers are also pointing out the need for

client support and education to justify these

price increases, combined with clients’ growing

demands around sustainability, origin, and the

manufacturing processes of project

components.

Decision-making timeframes are getting longer,

because of these factors.

SPECIFIER INDICATORS
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66% 61%
46% 48%

26%
21%

34% 27%

8%
18% 20% 25%

May-21 Oct.-21 Feb.-22 June-22

Project types

In June 2022, 38% of specifiers obtained 

more residential projects over the past 4 

months than they did over the same period 

last year. The growth in these types of projects 

continues, though at a slower pace than in 

2021. 

Hotel projects keep growing apace: ¼ of 

specifiers had a greater number of hotel 

projects (17 points higher than in May 2021)

Restaurant projects are seeing slow but 

encouraging growth.

On the retail side, design projects are growing 

for 24% of specifiers (6 points higher than in May 2021).

In an environment where working from home 

has gained ground, office/workspace projects 

are struggling to take off.

SPECIFIER INDICATORS

Residential

24%
16%

28% 27%

31%
37%

45%
35%

45% 47%

27%
38%

May-21 Oct.-21 Feb.-22 June-22

Compared to the same period last year, over the past 4 months, would you say that you’ve had

64%
56%

43%
58%

23%
25%

37%
21%

13% 19% 20% 21%

May-21 Oct.-21 Feb.-22 June-22

47%
34%

44% 46%

28%
38%

34% 34%

26% 28% 22% 20%

May-21 Oct.-21 Feb.-22 June-22

50% 49% 45% 42%

32% 33% 37%
34%

18% 18% 18% 24%

May-21 Oct.-21 Feb.-22 June-22

More projects

A similar number of projects

Less projects

Hotels Restaurants

Retail Offices/Workspaces
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Specifiers testimonials
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Inventory levels
New product launches

Despite the international environment, brands

are maintaining their inventory levels.

We will be keeping an eye in the coming

months on brands that say they have low

inventory, which there are more of than a year

ago (4 points higher)

9 out of 10 brands plan to launch new

products over the next 4 months.

Brands appear to be diversifying more to meet

end-consumer needs. We can see proof of this

in the growing number of brands using

exclusively B-to-C channels or combining B-to-

B and B-to-C channels. Within this context, they

are building up their e-shops.

In terms of B-to-B, in-person trade fairs

remain essential and are making online fairs

take a back seat, compared to their popularity in

May 2021, when the event sector had not yet

totally returned to business. Online platforms

and marketplaces are also seeing significant

growth.

BRAND INDICATORS

23% 27% 29% 27%

52% 51% 42% 47%

25% 22% 29% 26%

May-21 Oct.-21 Feb.-22 June-22

Level of product/merchandise inventory

Low Normal High

26%

8%66%

Distribution model

Exclusively B-to-B (with professional buyers)

Exclusively B-to-C (with end-consumers)

B-to-B and B-to-C

2%

18%

36%

39%

39%

51%

73%

80%

Other

Trade fairs, online

Showroom(s)

Own B-to-B e-shop(s)

Sales force

Online B-to-B platforms or
marketplaces

Website

Trade fairs, in person

B-to-B sales or relationship channels

9%

28%

29%

31%

44%

69%

Other

Brick-and-mortar shop(s)

Consumer fairs

Online B-to-C marketplaces

E-shop on social media

Own B-to-C e-shop(s)

B-to-C sales channels

+12pts 

vs. May-21

-11pts vs. May-21

+5pts vs. May-21

+6pts vs. May-21

-11pts vs. May-21

-9pts vs. May-21

+4pts vs May-21

-7pts vs May-21 +3pts vs May-21
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Brands testimonials
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Toward the reshoring of production

and more localized sourcing?
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Professionals have something to say!

T O W A R D  T H E  R E S H O R I N G  O F  P R O D U C T I O N  A N D  M O R E  L O C A L I Z E D  S O U R C I N G  ?
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T O W A R D  T H E  R E S H O R I N G  O F  P R O D U C T I O N  A N D  M O R E  L O C A L I Z E D  S O U R C I N G  ?

https://www.maison-objet.com/en/paris/magazine/deco-trends/the-return-to-localism-where-do-we-stand
https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fedmmo.s3.amazonaws.com%2FWebsite__donwload%2FBarometre%2BMaison%2526Objet%2BBarometer%2F004_Barome%25CC%2580tre-Maison%2526Objet_2022June__EN.pdf&data=05%7C01%7Cleslie.cardou%40safisalons.fr%7C25ff40790a6e4f3fee4f08da59d4229b%7C9274ee3f94254109a27f9fb15c10675d%7C0%7C0%7C637921064889189475%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=c0a%2FCn9zvYAOGDVUPbyjfvt7tgiIASXS3X1XiMJ%2BT0E%3D&reserved=0
https://nam11.safelinks.protection.outlook.com/?url=https%3A%2F%2Fedmmo.s3.amazonaws.com%2FWebsite__donwload%2FBarometre%2BMaison%2526Objet%2BBarometer%2F004_Barome%25CC%2580tre-Maison%2526Objet_2022June__EN.pdf&data=05%7C01%7Cleslie.cardou%40safisalons.fr%7C25ff40790a6e4f3fee4f08da59d4229b%7C9274ee3f94254109a27f9fb15c10675d%7C0%7C0%7C637921064889189475%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=c0a%2FCn9zvYAOGDVUPbyjfvt7tgiIASXS3X1XiMJ%2BT0E%3D&reserved=0


Next barometer coming : October 2022

The barometer of the international decor, design and lifestyle industry


