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The barometer of  the international decor,  design 

and lifest yle industr y

MAISON&OBJET BAROMETER Our methodology

For its barometer, Maison&Objet surveys the community of

key industry stakeholders three times a year about major

market indicators and topics of current interest.

3 different populations are monitored:

RETAIL

SPECIFIER

BRAND

The data in this report is based on the results of an online

survey conducted from October 3rd to October 12th, 2022

that had 810 respondents:

This report will reveal comparisons with recurrent

indicators from previous editions of the Maison&Objet

Barometer and the data from the end of October 2021.

292 109
Brands

409
Retailers Specifiers

810
Respondents
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Sales revenue

MAJOR MARKET INDICATORS

In October 2022, 45% of the respondents of

the Maison&Objet barometer declare that

their turnover has decreased over the last 4

months compared to the same date last

year.

Retail is particularly affected by the current

economic situation: 52% report a decline in

sales over the last 4 months (+21 pts VS. October

2021).

Business is tempered among Specifiers, who

have mostly observed stability in their four-

monthly sales figures since the beginning of

2022.

Brands are rather divided on the evaluation of

their business over the last 4 months.

The momentum of early 2021 (post-confinement

period) seems to be over.

37% 29% 31% 35% 45%

28%
31%

40% 38%
38%

35% 40% 29% 27% 17%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Compared to the same period last year, over the past 4 months, has your sales revenue…

Dropped Stayed the same Increased

38% 31% 33% 40%
52%

24% 29% 35%
33%

34%
38% 40% 32% 27%

14%

Retailers

Dropped Stayed the samed Increased

37% 30% 30% 31% 38%

35%
38%

51% 49%
47%

28% 32%
18% 20% 15%

Specifiers

Dropped Stayed the same Increased

34%
19% 27% 26%

37%

23%

22%

37% 35%
33%

42%
59%

36% 39% 30%

Brands

Dropped Stayed the same Increased
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Sales outlook

MAJOR MARKET INDICATORS

In October 2022, 18% of respondents have a

positive sales outlook over the next 4

months (-42 pts VS. October 2021)

The successive economic crises of the last few

years seem to have taken their toll on the

optimism of industry stakeholders and half of

the respondents are adopting a certain caution

with 48% of them declaring a neutral sales

outlook.

Once again, Retail is particularly afflicted.

For 39% of them, the outlook is negative

compared to only 9% in October 2021 (+30 pts)

For the first time since the Maison&Objet

barometer was set up, the negative outlooks of

Specifiers and Brands have jumped 22 and 20

points respectively.

6% 8% 19% 14%
34%29% 31%

44% 48%

48%
65% 60%

36% 38%
18%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Over the next 4 months, your prospects in terms of sales revenue look:

Negative Neutral Positive

5% 9%
25% 19%

39%28%
36%

44% 47%

48%67%
55%

31% 34%
14%

Retailers

Negative Neutral Positive

8% 7% 13% 7%
29%

31% 29%

47% 51%

49%

61% 64%
40% 42%

23%

Specifiers

Negative Neutral Positive

6% 9% 17% 10%
29%27% 20%

41%
44%

49%

67% 71%

42% 46%
22%

Brands

Negative Neutral Positive
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Channels of 
communication

MAJOR MARKET INDICATORS

Instagram remains the dominant visibility

channel and is becoming the main manner of

showcasing products and projects, before

websites, including for brands.

Retailers are still very present on Facebook,

but it continues to decline among Specifiers and

Brands.

Since 2021, we have observed that Specifiers

are gradually abandoning Pinterest.

6%

10%

11%

10%

15%

25%

25%

25%

42%

61%

70%

74%

Twitter

Other

Online advertising

Pinterest

LinkedIn

Paper/print
advertising

Newsletters

Web listing/SEO

E-mails

Site web

Facebook

Instagram

Retailers

4%

7%

17%

15%

14%

12%

23%

37%

36%

41%

62%

67%

Twitter

Online advertising

Paper/print
advertising

Other

Newsletters

Pinterest

Web listing/SEO/

LinkedIn

E-mails

Facebook

Website

Instagram

Specifiers

6%

12%

11%

17%

19%

37%

26%

48%

50%

63%

76%

86%

Twitter

Other

Online advertising

Paper/print
advertising

Pinterest

LinkedIn

Web listing/SEO

Newsletters

Facebook

E-mails

Website

Instagram

Brands

What online channels do you use to promote and communicate about your company?

-10 pts vs.

Oct.-21

-7 pts

vs. Oct.-21

-7 pts vs. Oct.-21

-6 pts vs. Oct. -21
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5%

14%

13%

18%

24%

33%

40%

43%

51%

48%

54%

40%

40%

26%

23%

8%

6%

4%

5%

5%

Oct.-22

June-22

Feb.-22

Oct.-21

May-21

do you plan to place orders

with your suppliers (brands) that are…?

Larger About the same size Smaller No orders planned

Inventory & Orders

In October 2022, for almost half of the

Retailers, inventories are stable.

The number of new brands listed by

Retailers has been stable since the

beginning of the year: 4 on average every 4

months.

However, the outlook for orders is down

compared to October 2021: 54% of Retailers

say they expect fewer orders over the next four

months.

Retailers declare they will maintain promotional

offers over the next 4 months, but in a context of

price pressure for 17% of them, these discounts

will be less important than last year.

RETAIL INDICATORS

17% 21% 18% 18% 16%

46% 43% 40%
49% 47%

37% 37% 42%
33% 36%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Level of product/merchandise inventory

Low Normal High

MAY 2021

4

OCT. 2021

6

FEB. 2022

4

JUNE 22

4

OCT. 22

4

New brands selected for assortment over 

the past 4 months

19%

23%

19%

13%

21%

37%

38%

35%

38%

40%

17%

11%

13%

14%

12%

27%

28%

33%

35%

27%

Oct.-22

June-22

Feb.-22

Oct.-21

May-21

do you plan to run promotional offers

that are…?

Larger About the same size Smaller No promotional offers

Compared to the same period last year, over the next 4 months
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Sales channels

The business in physical shops remains

distressed: 53% of the Retailers consider that

the sales in store have decreased over the last

4 months compared to the same period last

year.

Online sales also reflect a slowdown in

consumption where the deceleration continues:

44% of retailers now show a decline on e-shops

(+12 pts VS. Octobre 2021) and marketplaces.

The slowdown in sales is more tenuous for

social media.

These indicators illustrate a sluggish activity for

retailers.

RETAIL INDICATORS

2% 0% 1% 0% 1%

44%
37% 40% 40%

53%

22%
27%

30% 35%

33%

32% 36% 29% 25%
13%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

In Retail outlet(s)

Has generated no sales Has dropped

Has stayed consistent Has increased

3% 6% 5% 6% 9%
25%

32% 30%
38%

44%
28%

28% 28%

34%
30%

44%
34% 37%

22% 17%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

E-shop(s)

Has generated no sales Has dropped

Has stayed consistent Has increased

9% 11% 7% 12% 14%

27%
33%

28%
29% 33%

37%
34%

40%
39% 35%

27% 23% 25% 20% 18%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Through Social Media platforms

Has generated no sales Has dropped

Has stayed consistent Has increased

2% 2% 2% 3%
24%28% 32% 40%

28%

33%31% 20%
24% 39%

26%
39% 45%

33% 30%
16%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Through Marketplaces

Has generated no sales Has dropped

Has stayed consistent Has increased

Compared to the same period last year, over the past 4 months, your sales volume…



MAISON&OBJET BAROMETER

ISSUE 5 – October 2022 10/21

Retail testimonials
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Retail testimonials
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50% 49% 45% 42%
50%

32% 33% 37%
34%

32%

18% 18% 18% 24% 18%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

66% 61%
46% 48% 52%

26%
21%

34% 27%
27%

8%
18% 20% 25% 20%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Project types

Residential projects that were doing well in 

2021 have slowed down since the beginning of 

2022.

In October 2022, 39% of Specifiers report 

fewer residential projects compared to the 

same period last year.

The revival of hotel and restaurant development 

projects is also decreasing. More than half of 

the specifiers reported a drop in HORECA 

projects.

On the retail side, projects remain timid. 

Office/workspace fit-out projects continue 

declining.

SPECIFIER INDICATORS

Residential

24%
16%

28% 27%
39%

31%
37%

45%
35%

35%

45% 47%

27%
38%

26%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Compared to the same period last year, over the past 4 months, your projects…

64%
56%

43%
57% 55%

23%
25%

37%
21% 25%

13% 19% 20% 21% 20%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

47%
34%

44% 46% 45%

28%
38%

34% 34% 40%

26% 28% 22% 20% 15%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

More projects

A similar number of projects

Less projects

Hotels Restaurants

Retail Offices/Workspaces
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Specifier testimonials
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Specifiers testimonials
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Inventory levels

Inventory levels are maintained in October 2022 

for 44% of brands.

For brands using BtoB sales or networking 

channels, in-person trade fairs are 

irreplaceable.

For BtoC sales, brands capitalize on their 

own e-shop.

BRAND INDICATORS

23% 27% 29% 27% 29%

52% 51% 42% 47% 44%

25% 22% 29% 26% 27%

May-21 Oct.-21 Feb.-22 June-22 Oct.-22

Merchandise inventory

Low Normal High

26%

8%66%

Distribution model

Exclusively B-to-B (with professional buyers)

Exclusively B-to-C (with end-consumers)

B-to-B and B-to-C

5%

9%

29%

32%

35%

50%

59%

78%

Other

Trade fairs, online

Own B-to-B e-shop(s)

Online B-to-B platforms or
marketplaces

Showroom(s)

Sales force

Website

Trade fairs, in person

B-to-B sales or relationship channels

7%

30%

30%

36%

41%

58%

Other

Consumer fairs

Online B-to-C marketplaces

E-shop on social media

Brick-and-mortar shop(s)

Own B-to-C e-shop(s)

B-to-C sales channels
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Brands testimonials



IN OCTOBER, THE FOCUS IS ON
THE GLOBAL ENERGY CRISIS
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T H E  E N E R G Y  C R I S I S  H A S  T H E  I N D U S T R Y  I N  A N  U P R O A R

https://www.maison-objet.com/en/paris/magazine/deco-trends/the-energy-crisis-has-the-industry-in-an-uproar
https://www.maison-objet.com/en/paris/magazine/deco-trends/the-energy-crisis-has-the-industry-in-an-uproar
https://www.maison-objet.com/en/paris/magazine/deco-trends/the-energy-crisis-has-the-industry-in-an-uproar


Next barometer coming in February 2023

The barometer of the international decor, design and lifestyle industry


